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Our vision is to build
the leading learning
platform in the world




Kah OOtI The Kahoot! journey
u Development of cumulative non-

unique players since launch

3 Billion

| .
Kahoot! started 2012 as a quiz -based 2 Billion actimo

game to ensure attention , create
engagement and provide DROPS

knowledge in classrooms 1 Billion

Global recognized brand with a viral
distribution model based on 2013 2014 2015 2016 2017 2018 2019 2020

scalable technology platform

User centric, data  -driven and 2013-17 2018 2019 2020

iterative approach to product

development and innovation . . :
P Launched Launched first New commercial More commercial

September 2013 commercial subscription offerings, 550k paid
Over 100m user generated Kahoots editions  with 40k editions for all subscriptions
250m games  played last 12 months Growth focus  on paid subscriptions segments
US and K-12 Launched first
Launched mobile Reaching 170k paid platform service
Top 3tool inUS apps for iOS and subscriptions
education Android Acquisition of Actimo
Acquisition of  Poio Enterprise Learning
50+ employees 75+ employees and DragonBox and Drops language
learning app

with 1.5bn participating players

120+ employees

200 + employees




Why everyone loves Kahoot!

Embraced by 7m teachers
|

Kahoot! helps me engage
students in class and for

homework, and also works
great for virtual lessons even
when school is closed

As do millions of teachers globally

Trusted by parents
and families

[ ]
Kahoot! allows me to engage

in playful learning with my
family in a social setting

As do millions of families around
the world

Integral for corporate
culture and learning

u
Kahoot! breaks down

barriers and connects

teams
As hundreds of thousands of

organizations in over 150 countries




To play Kahoot! is to promote
Kahoot!

©
I\ [

Teachers

Organizations

Parents

Students

Kahoot!

The Kahoot! viral
distribution model
generates millions

of new accounts
and app downloads
every month




Kahoot!
Kahoot! today

$20bn . ‘

Scalable cloud Large market Recognized Viral business

platform opportunity* market leader model

24m+ 550K+ 100m+ 90 -100%

Active accounts Paid subscriptions User generated Net dollar retention,
whereof 7m growing 220% YoY, kahoots , 1.5bn above 100% for
teachers and for professionals, participating larger organizations
educators teachers, and players LTM (non -

personal use** unique)

*Based on estimated EdTech market in 2020 from Goldman Sachs Education Technology Sector trends and market update May 2020
**|ncluding 100K from Drops, acquired November 2020



Kahoot!

Highlights Q4 2020

Continued growth on the Kahoot! platform with more than 24m active accounts 220%
last twelve months representing 57% year on year growth per Q4 2020
YoY growth in paid
Strong growth in paid subscriptions, reaching 550K in Q4 2020, an increase of subscriptions per Q4
190K paid subscriptions from Q3 2020 including 100K Drops subscriptions

Q4 2020 invoiced revenue growth of 230% to $17.5m , up from $5.3m in Q4 2019.

The quarter over quarter growth in invoiced revenue was 50% in Q4 2020 230%

Positive cash flow from operations of approx. $7m in Q4 2020 representing 40% _Q4 YOY growth in
cash conversion from invoiced revenue, compared to $1.2m in Q4 2019 invoiced revenue
EBITDA for Q4 2020 expected to exceed $1m (not including stock -based

compensation expenses, related payroll taxes and acquisition -related expenses) 40%

Solid financial cash position of $256m per Q4 2020. The company has no interest - Q4 cash conversion
bearing debt from invoiced
Completed the acquisitions in Q4 of Actimo , the employee engagement platform (G
empowering organizations to more efficiently build corporate culture, and Drops , the

language learning platform with 42 languages and 25 million users since launch



Kahoot! accelerating momentum

Active accounts LTM 1) Paid subscriptions 2)

24m 550K+
36% QoQ

average growth

9% QoQ

average growth

12m

46K

Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
2018 2019 2019 2019 2019 2020 2020 2020 2020 2018 2019 2019 2019 2019 2020 2020 2020 2020
E School mOther B Home mSchool mWork

DActive accounts LTM is defined as unique user accounts hosting a game with one participant or more LTM

2) Paid subscriptions is defined as total number of users on paid subscription per the end of the period, not including Actimo.

Home subscriptions include 100K Drops subscriptions in Q4 2020

3) Conversion to paid subscriptions in all segments from customers in more than 150 countries

Kahoot!

Invoiced revenue )

$17.5m

34% QoQ
average growth
$1.7m I I I I I

Q4 Q1 Q2 Q3 Q4 QI Q2 Q3 Q4
2018 2019 2019 2019 2019 2020 2020 2020 2020

m USA and Canada
m Europe

m Asia Pacific
Latin America and The Caribbean
Africa, The Middle East, and India



Kahoot!

Invoiced revenue per region

(in thousands USD)
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Africa, The Middle East, Latin America and The Asia Pacific Europe USA and Canada
and India Caribbean

Kahoot! has paying subscribers in more than 150 countries, USA and Canada represent approx. 46% of

invoiced revenue and Europe approx. 41% in Q4 2020



. Kahoot!
Forward looking statement

A In 2021, Kahoot! will continue to expand with new free and premium tools and functionality
for interactive presentations for school and work, corporate training, language learning,
Academy Marketplace and additional content offerings from publishing partner, to make

learning even more awesome for all users
Afeac AtN R?AA " NAc "n~vnR At N ©At e e-100m ig imeided nevenudsB k d A
with continued solid positive cash flow from operations and one million paid subscriptions

A The company is preparing for a main listing at Oslo Stock Exchange which could be as early
as in Q1 2021



Kahoot!

Kahoot! ambitions next three years

Target Kahoot! ARR end of year
Significant scale $200m+ Annual Recurring Rev. end of 2023 2)

(in millions USD)

Retention & expansion 100%+ net $ retention for larger organizations 200
. . 150
Engagement Adding net 3m+ active accounts annually
_ 100
Commercial Adding net new 250K subscriptions annually 1
50
Operating leverage 40%+ EBITDA margin
0]
Cash flow Cash flow from operations exceeding EBITDA 2018 2019 2020 2021 2022 2023

Y Not including Home & Study subscriptions
2) Not including ARR from future acquisitions



Kahoot! at home

Over 100 million games
have been played by
families and friends

around the globe

Free and from $5 per user per month

Kahoot! at work

Over 100K+ businesses breaking
down barriers and
connecting teams with our
professional editions

From $10 per user per-month

Kahoot! ot school

Over 200 K+ teachers are
paying for premium

editions to drive learning
and engage students

Free and from $3 per teacher per month

ACADEMY
h.

Launch 2020

Connecting the global educator community

and providing high -quality, verified content,

to ensure that every student gets access to
awesome learning at school and home



10m+

are using Kahoot! at
home with over 100
million games
played by families

DROPS

Language learning

Bringing
math to life

Study at home

with flashcards, tests
and challenging
friends

11057 Wil T -

€) League Leaderboard

Oslo knowledge

? 14 games ; 13 players
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Listen to the question

¢

Should we build a
snowman?

A

Do you want to
build a showman?

Introducing
Language
Learning in
Kahoot! app
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QOver

10K

educational
institutions have
already deployed
Mmultiuser Kahoot!
teacher licenses

Elevate learning at your
entire school or district
with Kahoot! EDU

100s of millions
of students

Embraced by over

7 million
teachers globally

VEVCRESS S
Interactive

Import slides from presentation

Next level

engagement
with Bitmoji
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Engagement &
Communication

erage Basics

Microbiology Intro n

Toohakinc. > HR -

Folderi (3] Create oo

I Orbsarding

Kahooti (3) Create niw

Office py/
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DANA

- ; % ELTA levor KeyBank O

Q"y Diltard’s Discover

Interactive
presentations &
meetings

ds!?

Import slides from presentation
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Training &
development

GDPR 101

7 Questions Carol_brwon202¢

A better
experience for
all learners

See All

CHALLENGE
Week 30-31: News of
GDPR the basic facts the week (kid friend...




2021 Edition: The Next Generation tool
for Corporate Culture and Learning...



NITED NATIONS
UMAN RIGHTS
OF THE HIGH COMMISSIONER

FICE

NNy Y
— - OF

Partnering with leading

30 m + publishers and organizations

players enjoying
kahoots created by
our partners

Cambridge
Assessment
English

Kahoot!
Publisher

Premium subscription
for publishers and
content creators

22

macmillan
education

Kahoot! content partners

Premium learning content for
students in the classroom and
CEOCRAPHIC at home

Space Exploration World Hist



@ Discover

KYPro {f} Home

tlt Filters Q  Find me a kahoot about...

NATIONAL
GEOGRAPHIC

Premium partners

Doy [IMARVEL

Partner collections

UNITED NATIONS
{& ) HUMAN RIGHTS

OFFICE OF THE HIGH COMMISSIONER

General
Knowledge

Kris Baker:

Brendan Timlin

Kahoots

ol Reports ¢

& Science

| Science &

Shaia Belt

88K Groups

» English Language Arts

it

WM
ol

ELA & Computer

Science
Jennifer B

e [ © v ©

-1 Social Studies #=« General knowledge & Literature & History

Merriam-
Webster

o

Premium partner

NEW! Unlock exclusive, @é
ready-to-use collections,
available now.

Learn more

w
2
<

-| \‘ )@ I © PBS NEWSHOUR

AMERICAN MUSEUM
& NATURAL HISTORY

=V AN R AV o

DROPS
Language
learning

.

History &
Science
Tom Arntson

Suzanie Mat Saat




Community &
Embraced by over

Network
7 m + 10 million

lesson to her profile: Math 8

\ Pre-Algebra Refresher.
educators & 4 4 i players monthly ne? ADAy A

teachers , and — By
hundreds of millions
of students across
the world use
Kahoot! to make
learning awesome

Aimee Copple

Premium learning
content
By verified educators

and publishers to
engage students

Marketplace

for educators & -
(Launching 2021) o ;:\,-’-.t‘

-

NEW! Unlock exclusive, 5% Merriam.
ready-to-use collections,

available now. 02 Kn()Wledge - A
Learn more : A p O rt al e \ ?éyeshaﬁerﬁ

e ooy States of Matter: Frozen

Kahoots Plays

Players
157 1.8M 4.7k favorites 3514k plays 797.7k players
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Kahoot)

A marketplace connecting the global educator community

and providing high-quality, verified content, from educators

and premium partners. Accessible for educators, teachers,
students and individuals to ensure awesome learning.

ACADEMY
MARKETPLACE




actimo

a Kahoo‘t! company

The next -level
employee app  for
remote employees

Fuelled by actionable insights,
Actimo intuitively increases
productivity and engagement levels
In daily communication, tasks, and
training.




DROPS

Language Learning

AV, ha
Fun and easy y

Beautiful, visual learning **

Gradually nurtures commitment =7

A Hiragan "alphabet* 3 64% --—

Anywhere, anytime swipe-only freedom S ey
Short 5-min sessions®  YHHHH

Game-like motivation * ok

o Used in over 200 countries

V almost every country and territory across
At N RecADZ MWNA ! ANAEOQOAdOA

Vocab-focused*

Self-guided learners & 2 &
auxiliary tool for instructors w ﬁ"



