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Kahoot)

Our vision is to build
the leading learning
platform in the world




Kahoot!

Kahoot! started 2012 as a quiz -based

game to ensure attention , create
engagement and provide knowledge
classrooms

Global recognized brand with a viral
distribution model based on scalable
technology platform

User centric, data -driven and iterative
approach to product development
and innovation

Over 100m user generated Kahoots ,
250m games played last 12 months
with 1.5bn participating players

The Kahoot! journey

Development of cumulative non
unigue players since launch

2013 2014

2013-17

Launched
September 2013

Growth focus on
US and K -12

Top 3tool inUS
education

50+ employees

1 Billion

2 Billion

/
/

5 Billion

3 Billion

WHITEBOMRD fi

' actimo

DROPS

2015 2016

2018

Launched first
commercial
editions with 40k
paid subscriptions

Launched mobile
apps for iOS and
Android

75+ employees

2017 2018 2019

2019

New commercial
subscription
editions for all
segments

Reaching 170k paid
subscriptions

Acquisition of Poio
and DragonBox

120+ employees

2020 2021

2020

More commercial
offerings, 550k paid
subscriptions

Launched first
platform service

Acquisition of  Actimo
Enterprise Learning
and Drops language
learning app

200 + employees




Kahoot!
Kahoot! today

$20bn . ‘

Scalable cloud Large market Recognized Viral business

platform opportunity* market leader model

24m+ 550K+ 100m+ 90 -100%

Active accounts Paid subscriptions User generated Net dollar retention,
whereof 7m growing 220% YoY, kahoots , 1.5bn above 100% for
teachers and for professionals, participating larger organizations
educators teachers, and players LTM (non -

personal use** unique)

*Based on estimated EdTech market in 2020 from Goldman Sachs Education Technology Sector trends and market update May 2020
**|ncluding 100K from Drops, acquired November 2020



Kahoot! accelerating momentum

Active accounts LTM )

average growth

12m

Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
2018 2019 2019 2019 2019 2020 2020 2020 2020

E School mOther

Paid subscriptions 2)

550K+
36% QoQ

average growth

46K

Q4 Q1 Q2 Q3 Q4 Ql Q2 Q3 Q4
2018 2019 2019 2019 2019 2020 2020 2020 2020

B Home mSchool ®mWork

DActive accounts LTM is defined as unique user accounts hosting a game with one participant or more LTM

2) Paid subscriptions is defined as total number of users on paid subscription per the end of the period, not including Actimo.

Home subscriptions include 100K Drops subscriptions in Q4 2020

3) Conversion to paid subscriptions in all segments from customers in more than 150 countries

Kahoot!

Invoiced revenue )

$17.5m

34% QoQ
average growth
$1.7m I I I I

Q4 QL Q2 Q3 Q4 QL Q2 Q3 Q4
2018 2019 2019 2019 2019 2020 2020 2020 2020

® USA and Canada
® Europe

H Asia Pacific
Latin America and The Caribbean
Africa, The Middle East, and India



Why everyone loves Kahoot!

Embraced by 7m teachers
|

Kahoot! helps me engage
students in class and for

homework, and also works
great for virtual lessons even
when school is closed

As do millions of teachers globally

Trusted by parents
and families

[
Kahoot! allows me to engage

in playful learning with my
family in a social setting

As do millions of families around
the world

Integral for corporate
culture and learning

u
Kahoot! breaks down

barriers and connects

teams
As hundreds of thousands of

organizations in over 150 countries




Kahoot!

To play Kahoot! is to promote Kahoot!

&‘

Teachers
“m

Students

Organizations

Parents




Kahoot! at home

Over 10 million  families and
friends are using Kahoot!
at home with over
100 million games played

Free and from $5 per user per month

Kahoot! at work

Over 100K+ businesses breaking
down barriers and
connecting teams with our
professional editions

From $10 per user per_month

Kahoot! ot school

Over 200 K+ teachers are
paying for premium

editions to drive learning
and engage students

Free and from $3 per teacher per month

ACADEMY
h.

Launch 2020

Connecting the global educator community

and providing high -quality, verified content,

to ensure that every student gets access to
awesome learning at school and home



"

Kahoot! at work
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Kahoot! at work - for all organizations

Corporate learning E Team collaboration

u = Kahoot! is a powerful
tool for breaking down

With Kahoot! | can
measure product

barriers and connecting
knowledge

the team

Courses, analytics, learner resources N >, e Integrations, collaboration tools

Audience engagement s ‘ Company culture =
i

| \
Not only is my audience [

more engaged by being = Kahoot! is built into our
able to participate, | am ; organizational culture
also able to reinforce

important content.

L - Team building mode, employee
Interactive presentations, engagement tools
audience interaction features




fec rAANr nNen&N dayr
that makes it even more exciting:
At N"yaEN WN&r OQeBnNag

Wa hpd ajstanding
ovation from people
trying to participate
in our annual risk
BAANA?T NBNAA

everyone wants to get to the

podium! D TechData |

Kahoot! has become an
important tool for
continuous learning in our

ﬁ%ﬁ"/ UG " scotiabank.

Xggdgat OAteenSR Ae
audience more engaged by

being able to participate, | am

also able to reinforce

important content

# 7 Lillico Learning
'3

Making Learning Accessible

Presenter/
Manager .~

Game -based learning is an easy
~nAT Ae ArcrNrr ANAG

Trainer / HR The trainer instantly knows what

Kahoot! offers Sky a unique

insights platform, that is Professional learners understand and what

both flexible and adaptable \ S negds more clarification, helping

to changes in the business SMW & . Q us |mproye

strategy and environment. ey the learning for Gulld
e ‘ everyone mortgage




New and existing customers are making learning awesome in Q4

MERCK 0 VAUBAN

ECOLE ET LYCEE FRANGAIS : AL
DE LUXEMBOURG .

5 § JOHN DEERE

Karelia R I U

BPP South NORTHROP
UNIVERsITY | — TexasISD = GRUMMAN

zendesk

Southern
Company

RentOI(“ LexisNexis'
Inltlal @ SMUD ﬂ N Envo dce’ @ RISK SOLUTIONS

| @ | é
L~ PalCo l MetLife intelua C/ ;Ltec

Schindler : S@UTHEAST

Technical College

Dwr Cymru : > YENTTT l(A PLAN
HIGHER COLLEGES OF TECHNOLOGY REMY COINTREAU

Welsh Water
: technologies®

B sons c,% ~

Chemical Company

Zuchan




Engagement &
Communication

erage Basics i O

Microbiology Intro n

- - il
L courses D Fobdars (3) Craate o
P Faves

Kahooti (3) Create niw

Toohakinc. > HR -

DANA

k/; &) 7 O/ DELTA levor KeyBank O-x - Tralning &'
0 development

Q"y Dillard’s Disc.ver y d *R '.‘.‘:;_f_,:::":"_:.-:"

Course

GDPR the basic facts

GDPR 101

7 Questions Carol_brwon202¢

A better
experience for
all learners

Import slides from presentation

Interactive :

Ak il Prom youd Sxiiling predentationd Lo hid Lahoat

"~ presentations & bt ianin i i o rsrsin. e e
meetings

Ml

& Cou’se\ CHALLENGE

Office py) Week 30-31: News of
GDPR the basic facts the week (kid friend...

- e o saa;




The transition from presenter centric to
iIncluding everyone within the organization
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Introducing

Kahoot 1888 Spirit

The complete solution for team spirit and company
culture, corporate Learning, audience engagement.

For all employees, to empower all individuals and teams
to create, share and join engaging learning experiences
and build organizational knowledge



Kahoot! ' Spirit  {a} Home  Q Discover  := Kahoots  xall Reports Upgrade now '9‘ o ®

Assigned to me See all

Carol Brown
| 12days left \:\ P/ Carolb_2020
‘l A e Plan: Kahoot! 360

oPEN

Leaderboard Week Month
% Rick O'Connel » You Q Maja Kotowicz» HR Queens g Rick O'Connel » You ae o
Cours« L Challenge Course '

Toohak's retail and Management: Interviewing online - Verifying Reopening after lockdown - 10 tips
Retail Technology and Security skillset without stressful tasks and tricks for good kick off!

Member of: Toohak inc

<
© Interests Add interests

(@ 5h 24 min @ 5h 24 min

Marie Sanden a

¢ ©

Mialing v Petter Smith 4

4. 3 Chris Smith ¥ 10-2

S. l.) Samantha Jones 4 82

x! KR Arr eAX NBnAe' N KA P |

Employees have easy access to all relevant 7. @ smithGerrad v o
content from mandatory training to teams,
creative challenges in addition to trivia

4), You




Kahoot 1&&8 spirit

X1 Ko AT r B AKX

Instant feedback from the whole organization
to motivate, enforce information sharing with
secure consistent reporting across
organization



Kahoot 888 spirit

TUOHAK @ Home ’: scover — Kahoots ol Reports ¢ Groups

N,+ Filters A Find me a kahoot ab« Y_ Verified content ;"_: Math 4 Science - Movies o Music { History = Language
Courses by Toohak inc.
TUI]HA'@{‘
Qc. |
».—Ql!‘ e
— L f

Kahoots by Toohak inc. See all

Company Content Library

Easily discover your organizations' content
and access premium content from partners —
and consultants in a branded company Jll  Joootonriosmay D s
library (7 7]

see all

‘ ?
a‘l m. Britannica -. N\ Dene B @ m (Mersam) g0 TIMEKDE
COUNCHL - r K_//

" e




Kahoot 57 spirit 4

TOOHAK |

Maria Gutierrez
Assigned you a course - 1d ago

\'

4
y

7 - /
y e ) “
{ Due Tomorrow 4"’ e\ \ s,wﬁ\\

‘4
4
v

Course

Closing store during Covid-19. Not the end
of the world! Managment online.

Description

For many people closing the store they manage
seems like ending chapter. What to do to keep
sales alive when door is closed?

8 Evelyn finished this course!

Start

O«

O«

O«

O«

O«

O«

Kahoot | E88 Spirit

Malin features

Build team spirit by creating and
hosting session to everyone in the
organisation and amongst peers
Complete training courses
individually or as teams

New team building experiences for
live sessions and self -paced training
Ability for mandatory training and
polls with full reporting including
identity management

Enhanced cross -organization
aggregated reporting

Proprietary company content library
with access to 3 ' party content
from partners and consultants

From

$6

per employee per month

For larger organization Kahoot!
360 Spirit Premium available
from $9 per employee per

month

Full launchand g eneral
availability in Q2 202 1
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Kahoot! ot home




10m+

are using Kahoot! at
home with over 100
million games
played by families

Language
learning for
everyone from 8

DROPS
+

DROPLETS Yearsand above

Learn math
& algebra

Study at home

with flashcards, tests
and challenging
friends

11057 wl T -

€) League Leaderboard

Oslo knowledge

? 14 games ; 13 players

ivaall v | Medats v}
— J == -

1 @ Christian Winsne... §2 3 g

$2828




Introducing

Language Learning
In the Kahoot! app

Do you want to Should we build a
build a showman? snowman?
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Kahoot! at school
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Over

10K

educational
Institutions have
already deployed
multiuser Kahoot!
teacher licenses

KYEDU

Elevate learning at
your entire school or
district

Equip IT admins with
Increased control,
security & compliance

VEVCRESY S
Interactive

Import slides from presentation

Add slides frorm your axisting prodentationds to thid kaheal

Bafore uplosding a file with your presentation, makos sure it

anhy contains the slides you noed.

r L

Embraced by over Next level

. 1l engagement
100s of millions 7 million with Bitmoiji

of students teachers globally



